Fable 2 Factors influencing soft drinks consumption (n = 1935)

Factors influencing consumption Strongly Disagree Neutral
disagree
Mo. % Mo.

Social gathering 229 1.8 265 13.7 493 155 6o 36.1 250 129
Availabality 241 125 253 13.0 574 29.7 G310 330 230 118
Affordability 261 135 319 165 530 27.4 G55 339 170 23
Advertising 497 8T 421 213 531 274 3449 180 137 71
Habit 325 16.8 244 129 200 15.5 613 37 449 23.2
Eating out 155 o 193 9.9 343 17.7 720 372 g2e 271
Eating at home 320 17.0 472 24.4 405 20.9 489 253 240 124
TV watching/using 405 20.9 449 232 439 227 465 240 177 91
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